Financial Year 2022

Results




REVIEW

Our Business Units & Revenue Models

Product Description Primary Revenue Model

A global digital media marketplace, enabling media buyers and sellers to
Adslot Media. trade premium display advertising on a targeted, forward -guaranteed basis Trading Fees
(direct buys).

A global enterprise SaaS platform, providing digital media buying workflow
Symphony.
phony tpmvuj pot!up!uitf!xpsme!t! mbshftu! bewfs

Licence Fees

An Australian-based digital marketing services business, providing website
webfirm design, hosting, search engine optimization (SEQO), search engine marketing Services Fees
(SEM) and social media marketing services to SMBs.

Adslot.



Financial Highlights

FY 2022 SAW IMPROVEMENT IN KEY FINANCIAL
METRICS ACROSS THE COMPANY

v Total Trading Technology revenue up 13% on PCP*
« Licence Fee revenue up 17% on PCP

v Trading Fee revenuedown 4% on PCP

« Continued reductions in operating costs

v Improved EBITDA and NPAT performance
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— , Commercial Highlights

CONTINUED PROGRESS WAS MADE ON KEY
COMMERCIAL OBJECTIVES IN 2022

« Strong validation of Partner Marketplace strategy with agencies and
publishers in key markets

Pre-activation activities for IPG / Kinesso (US) and GroupM (UK) Partner
Marketplaces completed with trading for both commencing in July 2022

Recurring trading from previously activated clients generated more than
$25M in Total Transaction Value (TTV)** on the Adslot Media platform,
despite delays in expected trading commencement from contracted
agencies

Successful launch of integrated Symphonyp Adslot Media solution in the
Australian market

Growth in spend from deployed Symphonymarkets saw strong increases in
market tiers and associated licence fee revenues

New MSAs signed with emerging agency groups and activation
discussions progressed for commencement in FY2023

New publishers added to marketplace in critical industry verticals
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Investor Webinar

THE COMPANY WILL CONDUCT AN INVESTOR WEBINAR
AT 11AM (AEST) ON TUESDAY 30 AUGUST 2022

This webinar, and associated presentation, will include
the following topics:

Review of FY22 financial performance
Recently implemented cost management strategies
Update on key commercial projects

Developments in TTV associated revenue models
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Update on strategic review process

Investors may register for this event at the link released
to ASX on Friday 19 August 2022
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